








What do you think of when I say Canada?



But do you think of this?



• Canada and the United Kingdom have historically enjoyed mutually advantageous commercial relations 
which continue to evolve post-Brexit. 

• The UK was Canada’s third largest destination for merchandise exports worldwide in 2020, and a key 
source of foreign direct investment and Science & Technology partnerships.

• Two-way merchandise trade with the UK amounted to $27.8 billion in 2020, making the United Kingdom 
Canada’s fourth largest trading partner after the US, China, and Mexico.

• The UK is Canada’s second largest services trading partner in the world, after the US.

Overview



Canadian Goods Imports from the UK 2020: $7.78bn

*Not Elsewhere Specified



Share of Global GDP by Canada’s FTA Partners in 2020

Source: IMF World Economic Outlook, April 2021.

Gateway to global markets



Emma Finn, Trade Commissioner

High Commission of Canada in the United Kingdom 

emma.finn@international.gc.ca





HELPING YOUR BUSINESS SUCCEED
IN THE 

CARIBBEAN AND CENTRAL AMERICA

Chris Bennett, Managing Director



Introducing the Caribbean 
Council

The Caribbean Council is a long-established London-based private sector membership organization supporting responsible two way trade 

and investment between the UK, Europe and the Caribbean and Central America.  

Membership is made up of companies from the UK, Europe and the Caribbean and Central America. 

Through our activities, we support trade and private-sector led development in the Caribbean and Central America. 

We run three separate membership organisations: 



Our Members

Over 75 members including FTSE 100, FTSE 250 and SME companies including FMCG, pharma, financial services, oil and 
gas, mining, renewable energy, shipping and tourism.

Our members include: 



Our consultancy 

▪ Market Entry, Competitor Analysis and Field Market Research

▪ Due Diligence and Anti-Corruption Compliance

▪ Political Risk Analysis & Business Intelligence

▪ Regulatory Analysis and Advocacy

▪ High-level introductions and stakeholder engagement programmes

▪ Securing equity or financing for projects

▪ Consortium Development and Business Strategy Formulation

The Council offers consultancy through its subsidiary, Colibri Corporate Advisory, providing      market intelligence and 
other advisory services.  

Colibri has an unrivalled regional network of local associates and partners in business, academia and government.

Clients and members have included oil and gas, pharma, shipping, infrastructure firms, accountancy firms, law firms 
and other corporate advisory firms.    

More about us at: www.colibriadvisory.com

Market Intelligence

Due Diligence

Political Risk Monitoring

Strategic Advisory 

Our Services include: 



A Region of Opportunities, Often 
Overlooked

• A market of 90.1m consumers 

• Many countries close to peak of demographic dividend 

• Conservative GDP estimate of US$600bn p.a (2017)

• Value of imports (goods and services) estimate – US$212 bn p.a. (2017)

• Largest economies: Puerto Rico, Cuba, Dom Rep, Guatemala, Panama

GDP per capita ranging from:  (2018)  

Puerto Rico – US$31k

Trinidad - US$18k 

Barbados  - US$17k 

Antigua – US$16,7k 

Panama – US$15.5 k 

Dom Rep US$8k 

Jamaica US$5.k

Only one country in region LDC – Haiti –

$868 per capita 



Hidden Opportunities 

• GINI Index – high levels of inequality (Spanish speaking –42-48, Finland 27, UK 35).  Very wealthy elites. 

• A small number of largish firms to partner with – nationally and regionally. Makes distribution more straightforward and easier 

to identify Joint venture partners, but undermines competition. 

• Regional integration is poor – Insularity / Granular markets – over 32 different jurisdictions with different regulations.  

• English and Spanish language : Consumers - Sophisticated internationally outward focussed – international diaspora

• Small markets – often overlooked – by international businesses.  

• Difficult to develop initially – but long-term relationships valued.  Can be highly profitable. 

• Happiness index  and sunshine.



COVID-19:  Challenges & Lessons 
Learned 

As a result of rapid and decisive government responses across the Caribbean, the spread of COVID-19 has generally 
been subdued. In Central America, the virus has been generally widespread.

The region is now facing the economic fallout of the virus:
• Significant decline in tourism revenues due to COVID-related measures in key source markets

• Decline in remittance inflows

• Commercial slowdown exacerbated by local containment measures (border closures, lockdowns,  restrictions on non-
essential busines etc…).

Lessons learned:
• Digitisation and technological solutions are needed to ensure business continuity (discussions are ongoing regarding 

innovations in digital banking, e-payment solutions and contactless payment)

• Improving internet connectivity is crucial for business and education

• Economic diversification is needed to bolster revenues to reduce tourism dependence

• Investments are needed to improve health systems 



Key Opportunities in the Region 

Tourism & Real Estate Digital Economy

Transport InfrastructureEnergy & Extractives Climate Resilience



• Mistrust of outsiders

• Markets controlled by domestic groups

• Data and key documents are often difficult to obtain 

• Small countries mean higher risks of politics and business 

becoming interlinked 

• Corruption risks 

• Accessing finance

• Often complicated politics with risk of deadlock, regular 
changes in government 

• Uncertainty about application of the law and protectionism

• Slow and under-resourced judiciary 

• Cuba embargo, rollback of rapprochement 

Challenges: Business & 
Political Environment

Panama City Skyline



How can we help you?
Consultancy 

▪ Market Entry, Competitor Analysis and Field Market Research

▪ Due Diligence and Anti-Corruption Compliance

▪ Political Risk Analysis & Business Intelligence

▪ Regulatory Analysis and Advocacy

▪ High-level introductions and stakeholder engagement programmes

▪ Securing equity or financing for projects

▪ Consortium Development and Business Strategy Formulation



How can we help you? 
Market Briefings  

Our market-leading research and provides subscribers with indispensable, weekly digests of 
political developments, business news and investment opportunities. 

Subscribers include regional and multinational companies, global business consultancies, 
diplomatic corps and Foreign Ministries around the globe.



Thanks for listening 

For a free 20 minute online consultation with NO-commitment

Please email me at: Chris.bennett@caribbean-council.org

mailto:Chris.bennett@caribbean-council.org








Malaysia - An Overview
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13 states and 3 Federal Territories,  2 regions separated by South China Sea

32.7 million population, multi-ethnic, multi-cultural

Ease of doing business WB ranking – 12 out 190 countries 

Focus digital infrastructure and transformation My Digital –
Malaysia’s digital blueprint was launched 

Strong focus on sustainability in recent government plans – 12th

Malaysia Plan, 2022 National Budget

Greater KL & Economic Corridors (Northern, Southern, East Malaysia)

Your gateway to ASEAN, UK 2nd largest Trading Partner in ASEAN

Strategically located in the heart of 
Southeast Asia, offers a cost 

competitive location for investors 
specially to set up regional operations



Why Malaysia?
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Vibrant Business 
Environment

• Market-oriented 
economy

• Affinity towards 
British Made Goods 
& Services

• Well developed 
financial system

Supportive 
Government 
Policies

• Pro-business Policies

• Responsive 
Government

• Attractive tax and 
other incentives

Educated 
workforce

• Talented, young 
educated and 
productive 
workforce

• Multilingual 
workforce speaking 
2 or 3 languages 
(Malay – national 
language, English -
the second 
language)

Developed 
Infrastructure & 
Connectivity

• Network of well-
maintained highways 
and railways

• Well-equipped 
airports and 
international 
seaports

• High quality telco 
network and 
services



A Diverse Blend of UK Companies in Malaysia
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…and many more
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Combating COVID-19

• 4 Phase National Recovery Plan

• Economic Recovery Stimulus Packages – 8 packages totally RM 530 
billion

• Most states in the Country are in Phase 4

• National Immunisation Programme – more than 70% of population have 
been vaccination, with more 90% of adult population vaccinated. 

• Malaysians & residents are allowed to travel.  7-14 days quarantine rule still 
applies

• Business visitors allowed entry with pre-approval and quarantine rules

• International & Domestic Borders are expected to be open by 1 January 
2022



01/12/2021 BRITISH MALAYSIAN CHAMBER OF COMMERCE 31

MIDA One Stop Centre for Business Travellers

• Set up by the Government effective 2nd October 2020 to ease the movement of 
business travellers by expediting the approval of their entry to do business in Malaysia.

• Evaluates and approves two types of applications:

✓ Long Term Business Travellers

✓ Short Term Business Travellers

safetravel@mida.gov.my



Opportunities for UK Businesses
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DIT 
Campaign

Sectors

BMCC 
Lead Sector

Technology Education Healthcare Infrastructure
Defence & 

Security

F&D and Retail Advance Manufacturing Renewables & Green Tech
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About BMCC & How we support businesses



About British Malaysian Chamber of Commerce (BMCC)
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Networking and Business 
to Business Engagement

Branding and Exposure

Business to Government 
Engagement

Trade and Market 
Entry Services

Established in 1963, the British Malaysian Chamber of Commerce (BMCC) has 
been driven by advancing bilateral trade relations between the United 
Kingdom and Malaysia, and has been a catalyst in providing UK businesses in 
Malaysia with networking, brand exposure, knowledge exchange and bilateral 
trade support services. 

Today, the BMCC has firmly rooted itself as one of Southeast Asia’s most 
prolific Chambers with a membership base of 270 companies across a wide 
range of industry sectors!



Our Global & Regional Network and Reach
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The BMCC is part of a Global Chamber 
Network, comprised of British Chambers of 

Commerce (BCC) members and business 
groups that are located across all continents 
of the world and directly linked to Chambers 

of Commerce in every region of the UK.

The BMCC is also a member of the Britain 
in South East Asia (BiSEA) network, a 

group of  8 British Chamber and Business 
Councils across the Southeast Asian 

region, aimed at developing effective 
relationships between British Chambers 

of Commerce within ASEAN.



BMCC- Delivery Partner in Malaysia
• Market Access Information (Webinars, Report)

• B2B Business Matching

• 1:1 clinics with UK Companies (Meet the Expert)

• Meet the Buyer Programme

• Bespoke events – roundtables, product launches 

• Trade Missions (Virtual)

01/12/202
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BMCC Value proposition to UK Businesses

• Access to vibrant and diverse network – members, government 
stakeholders

• One stop point of contact – BMCC Referral Network (our 
members)

• First point of contact for market information
• Experienced team members to support your needs in Malaysia
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Organised by: In partnership with: Supported by:

Regional Virtual Trade Mission to Malaysia, Thailand and Vietnam
for Green Building Solutions

Calling all UK companies specialising in Green Building Solutions!
With a full commitment from Malaysia, Thailand, and Vietnam to a Green Recovery Plan, lets join forces to be 

part of creating big changes towards the region and expanding your business into the ASEAN market!

APPLY NOW!
https://bit.ly/TradeMissionGreenBuilding

Registration deadline: 1 December 2021

Kindly write to phoebe@bmcc.org.my for more information

https://bit.ly/TradeMissionGreenBuilding
mailto:phoebe@bmcc.org.my
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Jennifer Lopez
BMCC CEO
jennifer@bmcc.org.my

Phoebe Nonis
BMCC Senior Manager – Trade Services 
phoebe@bmcc.org.my

Your contacts at BMCC

Facebook, Instagram, Twitter 
@BMCCMalaysia

Linkedin
British Malaysian Chamber of 
Commerce

Website:
www.bmcc.org.my

mailto:Jennifer@bmcc.org.my
mailto:Samantha@bmcc.org.my
http://www.bmcc.org.my/


01/12/2021 BRITISH MALAYSIAN CHAMBER OF COMMERCE 39

Questions 
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THANK YOU







Established in 1954, the Chamber’s goal is to support the dynamic business community in Singapore by: 

• Building Networks 

• Connecting Businesses

• Creating Opportunities

















WHY SINGAPORE?

























THE FUTURE OF TRADE PORTAL
Dedicated digital platform to support UK business

The Future of

Trade

With the UK entering a new 

era of trade relationships, our 

Future of Trade theme has 

focused on the potential for 

ongoing collaboration in 

Singapore and the South 

East Asia region, and 

encouraging UK businesses 

to consider expansion to this 

part of the world.

Dedicated

Trade Services 

Support Tools

Trade at your fingertips…

Future of Trade Information Hub




































